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:LQH�SURGXFW�IRUPDWV�DQG�SDFNDJLQJ�DUH�HYROYLQJ��VWURQJO\�H[SDQGLQJ�LWV�ZLQH�E\�WKH�JODVV�RSWLRQV��EXW�DOVR�ER[
ZLQH��VPDOO�VL[�SDFN�ERWWOH�ZLQHV��ZLQH�LQ�D�EDJ�DQG�WKH�dZLQH�LQ�D�FDQe��1HZ�IRUPDWV�DUH�RI�LQWHUHVW�IRU�ERWK�WKH
ELJ�UHWDLOLQJ��WKH�VKRSV��EDUV�DQG�UHVWDXUDQWV��$JDLQ��WKH�FRQVXPHU�LV�DLPLQJ�DW�UHFHLYLQJ�LQFUHDVLQJ�LQIRUPDWLRQ
DERXW�WKH�ZLQH��IURP�WKH�LQJUHGLHQWV�WR�WKH�SURGXFWLRQ�SURFHVV��VKRXOG�LW�EH�RUJDQLF�RU�ELRG\QDPLF��&DVWHOOLQL�HW�DO��
�������7KLV�LQIRUPDWLRQ�HQULFKHV�WKH�ZLQH�ODEHO�ZLWK�GHWDLOV��$QRWKHU�LQWHUHVWLQJ�WUHQG�LV�WKH�QHZ�iDYRXUHG
SURGXFW��DV�IRU�EHHU��WKDW�LQ������DFKLHYHG������RI�QHZ�EHHUV�SXW�RQ�WKH�PDUNHW��0DQ\�RI�WKHVH�LQQRYDWLRQV
WDUJHW�\RXQJ�FRQVXPHUV��VXFK�DV�0LOOHQQLDOV��DV�WKH�IRRG�DQG�EHYHUDJH�LQGXVWU\�LQFUHDVLQJO\�ORRNV�DW�0LOOHQQLDO

mailto:alessandra.castellini@unibo.it


3DGXD������$EVWUDFW�6XEPLVVLRQ ����� ����������

FRQVXPHUV�WR�H[SDQG�LWV�PDUNHW��LQFOXGLQJ�ZLQH�LQGXVWU\��$FFRUGLQJ�WR�WKH�OLWHUDWXUH��7KDFK�DQG�2OVHQ�������
/DQFDVWHU�DQG�6WLOOPDQ��������SHRSOH�ERUQ�EHWZHHQ������DQG������DUH�FRQVLGHUHG�0LOOHQQLDOV��<HW�LQGXVWULHV�KDYH
QRW�IXOO\�XQGHUVWRRG�KRZ�WR�HgHFWLYHO\�DSSURDFK�WKHP��DV�WKLV�JURXS�RI�FRQVXPHUV�SUHVHQWV�SHFXOLDULWLHV�LQ�WKH
IDYRXULWH�ZLQH�SURGXFW�DWWULEXWHV��)RRG�LQGXVWU\�QHHGV�WR�NQRZ�KRZ�WR�DSSURDFK�PLOOHQQLDOV��FRQVLGHULQJ�VRPH
FRQVXPSWLRQ�VSHFLhFLWLHV�WKHVH�FRQVXPHUV�DUH�VKRZLQJ��0LOOHQQLDOV�KDYH�H[KLELWHG�WR�KDYH�RQH�RI�WKH�PRVW�YDULHG
WDVWHV�LQ�ZLQH�GULQNLQJ�KLVWRU\��DUH�GH�EUDQGHG��OLNH�VH[\�ODEHOV��ORRN�IRU�YDOXH�DQG�ZDQW�WR�HQMR\��<HW��LW�LV�WKH
FRQVXPHU�VHJPHQW�WKDW�VHDUFKHV�QHZ�IRRG�DQG�EHYHUDJHV�SURSRVDOV�DQG�LV�H[SHFWHG�WR�EH�PRUH�VLJQLhFDQWO\�RSHQ
WR�LQQRYDWLYH�DWWULEXWHV�RI�ZLQH��0LOOHQQLDOV�DUH�EHJLQQLQJ�WR�FKDQJH�WKH�ZLQH�LQGXVWU\��ZLWK�H[SHFWDWLRQV�RI�YDULHW\
DQG�XQLTXHQHVV��)XUWKHUPRUH��LQ�GHYHORSHG�PDUNHWV��FRQVSLFXRXV�FRQVXPSWLRQ�LV�RXW��ZLWK�SHUVRQDO�DSSHDUDQFH
DQG�ZHOOEHLQJ�WDNLQJ�SULRULW\��HVSHFLDOO\�IRU�\RXQJ�FRQVXPHUV��7KXV��WKH�DLP�RI�WKLV�VWXG\�LV�WR�LGHQWLI\�LQWHQWLRQV�WR
EX\��SHUFHSWLRQV��DWWLWXGHV�DQG�EHKDYLRXU�RI�,WDOLDQ�0LOOHQQLDO�FRQVXPHUVc�FRQFHUQLQJ�LQQRYDWLYH�ZLQH�SURGXFWV�
,WDOLDQ�\RXQJ�DGXOW�FRQVXPHUV�FDQ�EH�RQH�RI�WKH�PRVW�SURPLVLQJ�LQQRYDWLRQ�RULHQWHG�FRQVXPHU�JURXS��GHVSLWH�WKH\
DUH�H[SRVHG�WR�IDPLO\�DQG�VRFLHWDO�FRQVXPSWLRQ�KDELWV�URRWHG�LQ�WUDGLWLRQ�DQG�WHUURLU�
0HWKRGRORJ\
0DWHULDOV
:LQH�,QQRYDWLRQ�FDWHJRULVDWLRQ�WKURXJK�OLWHUDWXUH�UHYLHZ
$FFRUGLQJ�WR�WKH�OLWHUDWXUH��<RR�HW�DO���������7KDFK�DQG�2OVHQ���������WKH�IROORZLQJ�JURXSV�RI�LQQRYDWLYH�HOHPHQWV
KDYH�EHHQ�VXUYH\HG��iDYRXU�DQG�FRORXU��HQYLURQPHQWDO�FKDUDFWHULVWLFV��KHDOWK\�QXWULWLRQDO�GLHWDU\�DVSHFWV�DQG
VDOHV�IDFWRUV��SDFNDJLQJ��GLVWULEXWLRQ�FKDQQHO�DQG�LQIRUPDWLRQ�DYDLODELOLW\���7KH�OLWHUDWXUH�UHYLHZ�LV�LPSRUWDQW�LQ
WKLV�hHOG�EHFDXVH�PDQ\�UHVHDUFK�KDYH�DOUHDG\�EHHQ�FRPSOHWHG�RQ�ZLQH�VHFWRU�DQG�ZLQH�SURGXFWV�DWWULEXWHV��DV
ZHOO�DV�WKH�WDUJHW�JURXS�RI�WKH�UHVHDUFK��7KXV��SDVW�UHVXOWV�ZLOO�DOORZ�WR�EHWWHU�IRFXV�WKH�SUHVHQW�VWXG\�DERXW
0LOOHQQLDOV�VXSSRUWLQJ�ERWK�WKH�JURXS�GHhQLWLRQ�DQG�WKH�HOHPHQWV�LQYHVWLJDWHG��)XUWKHUPRUH�WKH�ODUJH�SDUW�RI�SDVW
UHVHDUFK�FRYHUHG�86�RU�$XVWUDOLDQ�0LOOHQQLDOV��,WDOLDQ�FRQVXPHUV�PLJKW�VKRZ�GLgHUHQW�SHUFHSWLRQV�DQG�DWWLWXGHV
WRZDUGV�ZLQH�LQQRYDWLRQ�
0HWKRG
7KH�UHVHDUFK�ZLOO�LQWHUYLHZ�0LOOHQQLDO�FRQVXPHUV�ZLWK�TXDOLWDWLYH�DQG�TXDQWLWDWLYH�WHFKQLTXHV��ZLWK�DGHTXDWH
UHSUHVHQWDWLRQ�RI�dMXQLRUe��������\HDU�ROG���-0��DQG�dVHQLRUe��������\HDU�ROG���60��0LOOHQQLDOV�
)LUVW�SKDVH��7KH�hUVW�SDUW�RI�WKH�GDWD�FROOHFWLRQ�FRQVLVWV�LQ�D�TXDOLWDWLYH�UHVHDUFK�FDUU\LQJ�RXW�VRPH�IRFXV�JURXSV�
7KLV�VWHS�LV�FUXFLDO�DV�LW�FRXOG�UHYHDO�LQQRYDWLYH�DVSHFWV�DQG�LVVXHV�WKDW�WKHQ�ZLOO�EH�VXUYH\HG�GXULQJ�WKH
TXDQWLWDWLYH�SKDVH��([SORUDWRU\�IRFXV�JURXSV�DUH�XVHG�WR�JHW�LQVLJKW�LQWR�D�VWLOO�XQGHhQHG�WRSLF��ZLWK�WKH�DLP�WR�hQG
WKH�PRVW�UHOHYDQW�YDULDEOHV�WR�H[SORUH�WR�WKHQ�LQFRUSRUDWH�LQ�WKH�VXFFHVVLYH�TXDQWLWDWLYH�UHVHDUFK�SKDVH�
3DUWLFLSDQWV�RI�WKH�IRFXV�JURXS�ZHUH�UHFUXLWHG�WKURXJK�FKDLQ�UHIHUUDO�VDPSOLQJ��ZLWK�VWXG\�VXEMHFWV�UHFUXLWLQJ
IXWXUH�VXEMHFWV�IURP�DPRQJ�WKHLU�DFTXDLQWDQFHV��7KH���IRFXV�JURXSV�WRRN�SODFH�LQ�WKH�SUHPLVHV�RI�WKH�'HSDUWPHQW
RI�$JULFXOWXUDO�6FLHQFHV�RI�WKH�8QLYHUVLW\�RI�%RORJQD�LQ�'HFHPEHU�������)RFXV�JURXS�SDUWLFLSDQWV�LQFOXGHG�DERXW
���SHRSOH�HDFK�DQG�ZHUH�GLYLGHG�LQWR�WZR�JURXSV��-0�ZLWK�DQ�DJH�EHWZHHQ����DQG����\HDUV�ROG�DQG�60�������\HDUV
ROG��)RFXV�JURXSV�ZHUH�PRGHUDWHG�E\�WKH�DXWKRUV�DQG�WKH�IRFXV�JURXS�REVHUYHUV�ZHUH�WKH�WKUHH�LQWHUYLHZHUV
DFWLYDWHG�IRU�WKH�VHFRQG�SKDVH��7KH�FROOHFWHG�LQIRUPDWLRQ�ZHUH�XVHG��WRJHWKHU�ZLWK�OLWHUDWXUH�UHYLHZ�hQGLQJV��WR
LGHQWLI\�WKH�PRVW�LPSRUWDQW�DWWULEXWHV�DQG�WKHPHV�WR�LQFOXGH�LQ�WKH�TXHVWLRQQDLUH�VXUYH\��7KH�GLVFXVVLRQ�ZDV
DGGUHVVHG�LQ�RUGHU�WR�JDLQ�LQIRUPDWLRQ�DERXW�ZLQHcV�FRQVXPSWLRQ�KDELWV��SUHIHUHQFHV��DWWLWXGHV�DQG�SHUFHSWLRQV��,Q
SDUWLFXODU��DIWHU�:HOFRPH�DQG�RSHQLQJ��WKH�PRGHUDWRUV�RSHQHG�DQ�XQVWUXFWXUHG�GLVFXVVLRQ�DPRQJ�SDUWLFLSDQWV�WR
HOLFLW�IHHGEDFNV�RQ�H[LVWLQJ�ZLQH�SURGXFWV�ERXJKW�DQG�RU�FRQVXPHG��IUHTXHQF\�RI�ZLQH�FRQVXPSWLRQ��RFFDVLRQ�RI
FRQVXPSWLRQ��ZLQH�SXUFKDVLQJ�FKDQQHOV��SULFH��ZLQH�LQQRYDWLRQ�LGHDV��7KHQ�IRFXV�JURXS�PRGHUDWRUV�VWLPXODWHG
SDUWLFLSDQWVc�GLVFXVVLRQ�DQG�H[FKDQJH�RI�YLHZV�DVNLQJ�WR�H[SUHVV�RSLQLRQV�RYHU�SURSRVHG�ZLQH�SURGXFW�DGGLWLRQV
DQG�PRGLhFDWLRQV��([DPSOH�RI�SURSRVHG�LQQRYDWLRQV�DUH��3DFNDJLQJ��0RQR�SRUWLRQ��0XOWL�PLQL�ERWWOHV��%XQGOH
SURGXFWV��HWF����&RORXUHG��6SLFHG�DQG�)ODYRXUHG�ZLQH��+HDOWK�EHQHhW��/RZ�FDORULH��/RZ�DOFRKRO��KHDOWK�FODLPHG��
6XVWDLQDELOLW\�
6HFRQG�SKDVH��7KH�VHFRQG�SDUW�RI�WKH�GDWD�FROOHFWLRQ�EDVHG�RQ�D�TXDQWLWDWLYH�VXUYH\�ZLWK�D�FORVHG�HQGHG
TXHVWLRQQDLUH�XVHG�WR�FROOHFW�GDWD�IURP�DURXQG�����ZLQH�FRQVXPHUV��5HVSRQGHQWV�ZHUH�LQWHUYLHZHG�IDFH�WR�IDFH�LQ
GLgHUHQW�SODFHV��UHWDLOLQJ��ZLQH�VKRSV��EDU��UHVWDXUDQWV��PDOOV��FLW\�FHQWUH�DQG�ZLQH�IHVWLYDOV��%HIRUH�VWDUWLQJ�WKH
TXHVWLRQQDLUH�LQWHUYLHZ��D�VFUHHQLQJ�RI�WKH�FRQVXPHUV�ZDV�FDUULHG�RXW��LQ�RUGHU�WR�FROOHFW�WKH�UHVSRQVHV�RQO\�E\
ZLQH�FRQVXPHUV��GULQNLQJ�ZLQH�DW�OHDVW�RQFH�D�PRQWK��DQG�E\�WKRVH�ZLWK�WKH�ULJKW�DJH��RYHU����\HDU�ROG��DV�LW�LV
WKH�OHJDO�GULQNLQJ�DJH�LQ�,WDO\��DQG�XQGHU����\HDU�ROG���7KH�TXHVWLRQQDLUH�LQFOXGHV�D�hUVW�VHFWLRQ�EDVHG�RQ�&$*(
VFUHHQLQJ�WHVW�WR�H[SORUH�SUREOHP�GULQNLQJ�DQG�SRWHQWLDO�DOFRKRO�SUREOHPV��4XHVWLRQV�DUH��+DYH�\RX�HYHU�WKRXJKW
\RX�VKRXOG�FXW�GRZQ�\RXU�GULQNLQJ"�+DYH�\RX�HYHU�IHOW�DQQR\HG�ZKHQ�SHRSOH�KDYH�FRPPHQWHG�RQ�\RXU�GULQNLQJ"
+DYH�\RX�HYHU�IHOW�JXLOW\�RU�EDGO\�DERXW�\RXU�GULQNLQJ"�+DYH�\RX�HYHU�KDG�DQ�H\H�RSHQHU�hUVW�WKLQJ�LQ�WKH�PRUQLQJ
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WR�VWHDG\�\RXU�QHUYHV�RU�JHW�ULG�RI�D�KDQJRYHU"��7KH�VHFRQG�VHFWLRQ�DSSOLHV�WKH�QHZO\�GHYHORSHG�:LQH�1HRSKRELD
6FDOH��:16���5LVWLF�HW�DO����������7KLV�LV�DQ�HLJKW�LWHP�VFDOH�FRPSOHWHG�ZLWK�D���SRLQW�VFDOH��DQFKRUHG�IURP�VWURQJO\
GLVDJUHH�WR�VWURQJO\�DJUHH��7KLV�VHFWLRQ�DLPV�DW�DVVHVVLQJ�UHVSRQGHQWcV�ZLQH�QHRSKRELD��WKDW�LV�WHVWLQJ�WKH�IHDU�RI
HDWLQJ�QHZ�RU�XQIDPLOLDU�ZLQH��DV�ZHOO�DV�DVVHVVLQJ�LQGLYLGXDOcV�OHYHO�RI�VHQVDWLRQ�VHHNLQJ��PHDQLQJ�D�SHUVRQcV
ZLOOLQJQHVV�WR�WU\�QHZ�WKLQJV�DQG�WDNH�ULVNV��)ROORZLQJ�VHFWLRQV�DLP�DW�VXUYH\LQJ�ZLQH�FRQVXPSWLRQ�KDELWV�
LQWHQWLRQV�WR�EX\�QHZ�DQG�LQQRYDWLYH�ZLQH�SURGXFWV��DWWLWXGHV�WRZDUGV�LQQRYDWLYH�ZLQH�FKDUDFWHULVWLFV��SULFH
H[SHFWDWLRQV�RYHU�GLgHUHQW�W\SRORJLHV�RI�ZLQH�LQQRYDWLRQV�DQG�D�FRQFOXVLYH�VRFLR�GHPRJUDSKLF�VHFWLRQ�
4XHVWLRQQDLUH�ZLOO�EH�hUVW�WHVWHG�ZLWK�LQWHUYLHZV�DQG�WKHQ�WKH�LWHPV�LGHQWLhHG�DV�XQFOHDU�RU�QRW�LPSRUWDQW�ZLOO�EH
UHYLVHG��4XHVWLRQQDLUH�DGPLQLVWUDWLRQ�ZLOO�WDNH�SODFH�LQ�-DQXDU\�)HEUXDU\������
'DWD�HODERUDWLRQ��*DWKHUHG�GDWD�ZLOO�EH�VWDWLVWLFDOO\�HODERUDWHG�LQ�RUGHU�WR�SRLQW�RXW�WKH�FRQVXPHUV�ZLQH
QHRSKRELD��IROORZHG�E\�WKH�FRQVXPHU�SHUFHSWLRQ�IRU�HDFK�NLQG�RI�ZLQH�LQQRYDWLRQ��WKH�ZLOOLQJQHVV�WR�WU\�QHZ�ZLQH
SURSRVDOV�DQG�ZKDW�NLQG�RI�LQQRYDWLRQ��0XOWLYDULDWH�UHJUHVVLRQ�DLPV�DW�DQDO\VLQJ�WKH�VRFLR�GHPRJUDSKLF�LQiXHQFH
RQ�WKH�GLgHUHQW�ZLQH�LQQRYDWLRQ�SURSHQVLWLHV�HPHUJHG��&KDQJ�HW�DO��������
&RQFOXVLRQV
5HVHDUFK�UHVXOWV�ZLOO�EULQJ�LQWHUHVWLQJ�PDQDJHULDO�LPSOLFDWLRQV��*OREDO�ZLQH�PDUNHW��LQFOXGLQJ�,WDO\��LV�FKDUDFWHULVHG
E\�D�ODUJH�RYHUVXSSO\�RI�ZLQH�SURGXFWV��PDQ\�EUDQGV�RI�RULJLQ�RU�WUDGHPDUNV�DQG�WKH�FRPSHWLWLYHQHVV�LV�KLJK�DQG
LQFUHDVLQJ��7KDFK�DQG�2OVHQ��������*LOOHVSLH��������f���6LQFH�WKH�EHJLQQLQJ�RI�PLOOHQQLXP�VRPH�H[SHUWV�VXJJHVWHG
WR�hQG�QHZ�FRQVXPHU�WDUJHW�LQVWHDG�RI�FRQWLQXLQJ�WR�PDNH�SUHVVXUH�RQ�WKH�XVXDO�FRQVXPHUV��,Q�WKLV�VLWXDWLRQ��LW�LV
IXQGDPHQWDO�WR�NQRZ�ZKDW�FRQVXPHUV�DUH�ORRNLQJ�IRU�DQG�WKHLU�RSLQLRQV�DQG�SHUFHSWLRQV�RI�WKH�SURGXFW
FKDUDFWHULVWLFV��7DONLQJ�DERXW�PLOOHQQLDO�JHQHUDWLRQ�DV�QHZ�SRWHQWLDO�WDUJHW�RI�ZLQH�FRQVXPSWLRQ�LW�LV�QHFHVVDU\�WR
VXUYH\�WKHLU�GHVLUH�DQG�LQWHUHVWV�LQ�WHUPV�RI�ZLQH�SURGXFWV�LQQRYDWLYH�HOHPHQWV��%\�GRLQJ�D�GHWDLOHG
FKDUDFWHULVDWLRQ�RI�WKHVH�FRQVXPHUV�DQG�WKHLU�IXUWKHU�LQYHVWLJDWLRQ�RYHU�WKHLU�ZLOOLQJQHVV�WR�SD\��ZLQH�LQGXVWULHV
ZLOO�JDLQ�WKH�LQIRUPDWLRQ�DQG�GDWD�QHFHVVDU\�WR�VHW�D�VWUDWHJ\�WR�LPSURYH�FXVWRPHUV�VDWLVIDFWLRQ�DQG�DFTXLUH
FRPSHWLWLYH�DGYDQWDJH�RQ�WKH�PDUNHW��3URVSHFWLYH�DQG�LQWHUHVWLQJ�HOHPHQWV�ZLOO�EH�UHOHYDQW�DOVR�IRU�WKH
IRRGVHUYLFH�LQGXVWU\��LQ�SDUWLFXODU�WKH�XSFRPLQJ�UHVWDXUDQW�FKDLQV��VXFK�DV�IDVW�FDVXDO��ZKHUH�LQQRYDWLRQ�RULHQWHG
IRRG��DV�SRVVLEO\�ZLQH�SURGXFWV��DUH�SURPLVLQJ�

5HIHUHQFHV
&DVWHOOLQL�$���0DXUDFKHU�&���7URLDQR�6����������$Q�RYHUYLHZ�RI�WKH�ELRG\QDPLF�ZLQH�VHFWRU��,QWHUQDWLRQDO�-RXUQDO�RI
:LQH�5HVHDUFK��'RYHSUHVV��IRUHFRPLQJ�
&KDQJ�.�-���7KDFK�/�0:���2OVHQ�-���������:LQH�DQG�+HDOWK�3HUFHSWLRQV��([SORULQJ�WKH�,PSDFW�RI�*HQGHU��$JH�DQG
(WKQLFLW\�RQ�&RQVXPHU�3HUFHSWLRQV�RI�:LQH�DQG�+HDOWK��:LQH�(FRQRPLFV�DQG�3ROLF\�
KWWS���G[�GRL�RUJ���������M�ZHS�������������
*LOOHVSLH�-��%URDGHQLQJ�DQG�VWUHQJWKHQLQJ�WKH�FRQVXPHU�EDVH�RI�WKH�86�ZLQH�PDUNHW��3UHVHQWDWLRQ�PDGH�DW�WKH��QG
,QWHUQDWLRQDO�:LQH�0DUNHWLQJ�6\PSRVLXP��5RKQHUW�3DUN��&$��86$��������-XO\
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Millennial consumers’ attitude towards innovative wine products 

Introduction and objective 

Wine consumption trends are undergoing significant changes that may turn in opportunities 
for the wine industry. There is increasing attention towards wine and wine receives a wide 
media coverage with a debate open to the vast public, not just for connoisseurs. There is 
increasing trends towards the use of high technologies in the wine production process, so 
to ensure higher-quality products that meet consumers’ healthy and sustainable demands. 
The consumption of some typologies of wine is booming, especially sparkling wine. Extra-
EU markets are increasingly welcoming wine with lower alcohol and calories, pleasing 
women’s palate and desires. The interest towards sustainability-oriented and health-
oriented wine is increasingly explored (Pomarici et al. 2014; Samoggia, 2016), so to better 
understand consumer’s perception of these food and beverage cross-category innovations. 
Wine product formats and packaging are evolving, strongly expanding its wine-by-the-
glass options, but also box wine, small six pack bottle wines, wine in a bag and the “wine 
in a can”. New formats are of interest for both the big retailing, the shops, bars and 
restaurants. Again, the consumer is aiming at receiving increasing information about the 
wine, from the ingredients to the production process, should it be organic or biodynamic 
(Castellini et al., 2016). This information enriches the wine label with details. Another 
interesting trend is the new flavoured product, as for beer, that in 2015 achieved +27% of 
new beers put on the market. Many of these innovations target young consumers, such as 
Millennials, as the food and beverage industry increasingly looks at Millennial consumers 
to expand its market, including wine industry. According to the literature (Thach and Olsen, 
2006; Lancaster and Stillman, 2002) people born between 1977 and 2000 are considered 
Millennials. Yet industries have not fully understood how to effectively approach them, as 
this group of consumers presents peculiarities in the favourite wine product attributes. Food 
industry needs to know how to approach millennials, considering some consumption 
specificities these consumers are showing. Millennials have exhibited to have one of the 
most varied tastes in wine drinking history, are de-branded, like sexy labels, look for value 
and want to enjoy. Yet, it is the consumer segment that searches new food and beverages 
proposals and is expected to be more significantly open to innovative attributes of wine. 
Millennials are beginning to change the wine industry, with expectations of variety and 
uniqueness. Furthermore, in developed markets, conspicuous consumption is out, with 
personal appearance and wellbeing taking priority, especially for young consumers. Thus, 
the aim of this study is to identify intentions to buy, perceptions, attitudes and behaviour 
of Italian Millennial consumers’ concerning innovative wine products. Italian young adult 
consumers can be one of the most promising innovation-oriented consumer group, despite 
they are exposed to family and societal consumption habits rooted in tradition and terroir.  

Methodology 

Materials 



Wine Innovation categorisation through literature review 

According to the literature (Yoo et al., 2013; Thach and Olsen, 2006), the following groups 
of innovative elements have been surveyed: flavour and colour, environmental 
characteristics, healthy/nutritional/dietary aspects and sales factors (packaging, distribution 
channel and information availability). The literature review is important in this field 
because many research have already been completed on wine sector and wine products 
attributes, as well as the target group of the research. Thus, past results will allow to better 
focus the present study about Millennials supporting both the group definition and the 
elements investigated. Furthermore the large part of past research covered US or Australian 
Millennials. Italian consumers might show different perceptions and attitudes towards wine 
innovation. 

Method 

The research will interview Millennial consumers with qualitative and quantitative 
techniques, with adequate representation of “junior” (18-25 year-old) (JM) and “senior” 
(26-35 year-old) (SM) Millennials.  

First phase: The first part of the data collection consists in a qualitative research carrying 
out some focus groups. This step is crucial as it could reveal innovative aspects and issues 
that then will be surveyed during the quantitative phase. Exploratory focus groups are used 
to get insight into a still undefined topic, with the aim to find the most relevant variables to 
explore to then incorporate in the successive quantitative research phase. Participants of 
the focus group were recruited through chain-referral sampling, with study subjects 
recruiting future subjects from among their acquaintances. The 2 focus groups took place 
in the premises of the Department of Agricultural Sciences of the University of Bologna in 
December 2016. Focus group participants included about 10 people each and were divided 
into two groups: JM with an age between 18 and 25 years old and SM 26-35 years old. 
Focus groups were moderated by the authors and the focus group observers were the three 
interviewers activated for the second phase. The collected information were used, together 
with literature review findings, to identify the most important attributes and themes to 
include in the questionnaire survey. The discussion was addressed in order to gain 
information about wine’s consumption habits, preferences, attitudes and perceptions. In 
particular, after Welcome and opening, the moderators opened an unstructured discussion 
among participants to elicit feedbacks on existing wine products bought and/or consumed, 
frequency of wine consumption, occasion of consumption, wine purchasing channels, 
price, wine innovation ideas. Then focus group moderators stimulated participants’ 
discussion and exchange of views asking to express opinions over proposed wine product 
additions and modifications. Example of proposed innovations are: Packaging (Mono-
portion, Multi mini bottles, Bundle products, etc.), Coloured, Spiced and Flavoured wine, 
Health benefit (Low calorie, Low alcohol, health-claimed), Sustainability. 



Second phase: The second part of the data collection based on a quantitative survey with a  
closed-ended questionnaire used to collect data from around 450 wine consumers. 
Respondents were interviewed face-to-face in different places: retailing, wine shops, bar, 
restaurants, malls, city centre and wine festivals. Before starting the questionnaire 
interview, a screening of the consumers was carried out, in order to collect the responses 
only by wine consumers (drinking wine at least once a month) and by those with the right 
age (over 18 year old, as it is the legal drinking age in Italy, and under 35 year old). The 
questionnaire includes a first section based on CAGE screening test to explore problem 
drinking and potential alcohol problems. Questions are: Have you ever thought you should 
cut down your drinking? Have you ever felt annoyed when people have commented on 
your drinking? Have you ever felt guilty or badly about your drinking?    Have you ever 
had an eye opener first thing in the morning to steady your nerves or get rid of a hangover?. 
The second section applies the newly developed Wine Neophobia Scale (WNS) (Ristic et 
al., 2016). This is an eight item scale completed with a 9-point scale, anchored from 
strongly disagree to strongly agree. This section aims at assessing respondent’s wine 
neophobia, that is testing the fear of eating new or unfamiliar wine, as well as assessing 
individual’s level of sensation-seeking, meaning a person’s willingness to try new things 
and take risks. Following sections aim at surveying wine consumption habits, intentions to 
buy new and innovative wine products, attitudes towards innovative wine characteristics, 
price expectations over different typologies of wine innovations and a conclusive socio-
demographic section. Questionnaire will be first tested with interviews and then the items 
identified as unclear or not important will be revised. Questionnaire administration will 
take place in January-February 2017. 

Data elaboration: Gathered data will be statistically elaborated in order to point out the 
consumers wine neophobia, followed by the consumer perception for each kind of wine 
innovation, the willingness to try new wine proposals and what kind of innovation. 
Multivariate regression aims at analysing the socio-demographic influence on the different 
wine innovation propensities emerged (Chang et al. 2016). 

Conclusions 

Research results will bring interesting managerial implications. Global wine market, 
including Italy, is characterised by a large oversupply of wine products, many brands of 
origin or trademarks and the competitiveness is high and increasing (Thach and Olsen, 
2006; Gillespie, 2005; …). Since the beginning of millennium some experts suggested to 
find new consumer target instead of continuing to make pressure on the usual consumers. 
In this situation, it is fundamental to know what consumers are looking for and their 
opinions and perceptions of the product characteristics. Talking about millennial 
generation as new potential target of wine consumption it is necessary to survey their desire 
and interests in terms of wine products innovative elements. By doing a detailed 
characterisation of these consumers and their further investigation over their willingness to 
pay, wine industries will gain the information and data necessary to set a strategy to 



improve customers satisfaction and acquire competitive advantage on the market. 
Prospective and interesting elements will be relevant also for the foodservice industry, in 
particular the upcoming restaurant chains, such as fast casual, where innovation-oriented 
food, as possibly wine products, are promising. 
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