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Nowadays, local food is increasingly accepted among consumers. In some countries, like in Spain, “buying local” is being promoted by public institutions. In fact, local market has many advantages: a) consumer is closer, so fewer intermediaries are necessary, and producers have a higher control over their products (Saltmarsh, 2004); b) local markets can have social and economic advantages for producers and for society in general, because local production contributes to job creation and wealth production (Weatherell et al., 2003); and c) local market is a more environmentally friendly alternative, because transport pollution is diminished (Murdoch and Miele, 2004; Pretty et al., 2005; Pollan, 2006). It is expected that this alternative provides economic, environmental and social benefits to local areas, as well as more sustainable consumption patterns (Chambers et al., 2007). To Van Ittersum (2001), the marketing of products by using the region of origin as a distinctive is a viable and valuable strategy. In this context, the aim of this work is to analyse if consumers value local production, in the specific case of a wine, and consequently if local market is a profitable alternative for wine producers. The local wine acceptation is determined by consumers’ willingness to pay by using contingent valuation. This methodology belongs to the group of direct or hypothetical methods based on information furnished by individuals themselves when asked for their valuation of the object under analysis (Azqueta, 1994).
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