
Journal of Wine Economics
Volume 1, Number 1, Spring 2006

Editorial 1

Introduction: Daniel L. McFadden 2
The Editors

Interstate Wine Shipments and E-Commerce 3
Daniel L. McFadden

Measurement and Inference in Wine Tasting 7
Richard E. Quandt

Introduction: Dennis V. Lindley 32
The Editors

Analysis of a Wine Tasting 33
Dennis V. Lindley

What Determines Wine Prices: Objective vs. Sensory Characteristics 42
Sébastien Lecocq and Michael Visser

57
Philippe Mahenc and Valérie Meunier

Assessing the Effect of Information on the Reservation Price for 
Champagne: What are Consumers Actually Paying for? 75

Pierre Combris, Christine Lange and Sylvie Issanchou

Early Sales of Bordeaux Grands Crus



Book and Film Reviews

George M. Taber. Judgment of Paris: California vs. France and the 
Historic 1976 Paris Tasting That Revolutionized Wine 89

Reviewed by Orley Ashenfelter 

Alexander Payne (Director). Sideways. 
Screenplay by Alexander Payne and Jim Taylor 
Based on the novel by Rex Picket 91

Reviewed by Robert Stavins



Editorial

It is a pleasure to introduce the first issue of The Journal of Wine Economics (JWE). The
JWE is meant to provide a focused outlet for high-quality, peer-reviewed research on eco-
nomic topics related to wine. Although wine economics papers have been, and will con-
tinue to be, published in leading general and agricultural economics journals, the number
of high-quality papers has grown to such an extent that a specialized journal can provide a
useful platform for the exchange of ideas and results.

The JWE is open to any area related to the economic aspects of wine, viticulture, and
oenology. It covers a wide array of topics, including, but not limited to: production, winery
activities, marketing, consumption, as well as macroeconomic and legal topics. The JWE
will be published twice a year and it will contain main papers, short papers, notes and com-
ments, reviews of books, films and wine events, as well as conference announcements.

In conjunction with the journal, we have formed a companion society - The American
Association of Wine Economists (AAWE). The AAWE is a non-profit, educational organi-
zation dedicated to encouraging and communicating economic research and analyses and
exchanging ideas in wine economics. Its principal activities include publishing The Jour-
nal of Wine Economics, which is fully owned and run by the AAWE. The non-profit char-
acter enables the Association to keep subscription prices low and, therefore, guarantees a
wide distribution. Details of how to join are provided on the inside of the back cover and at
www.wine-economics.org.

The launch of this journal would not have been possible without the generous financial
support of Whitman College. We are particularly grateful to George Bridges, the President
of Whitman College, and Patrick Keef, its Dean of Faculty, for their support and encour-
agement.
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